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The priority we are trying to resolve:

MARKETING ANDPARTNERSHIPS
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INDUSTRY NEWS AND UPDATES

BRITISH GUILD OF
TRAVEL WRITERS
[ Wisit Trade Travel Trade -
|SL¥-O|%|JAN m’l Y Y FOR SMARTER, BETTER, FAIRER TRAVEL S ; =
; : NEWS i
Agents fear new race to the bottom post-Covid
Discover the Isle of Man i Meetings and Events / - 1 ‘/

Resources Cruise Supplier Directory Mews s carml
Join a carnival band for the ultimate party LO N D ON
g career with family life 6-8 Nove m be r 2023

Visit Isle of Man's First UK Based | ; a2 B _ e
Role to Drive the Island's Travel Ky & b R b Ly ey == o B
Trade Partnerships ¥ ‘ . : .| ,

¥

sit Isle of Man has created its firs based role to
drive the Isle of Man’s partnerships with national
Travel Trade.

Supplier Directory

UK IR

Many of our Isle of Man partners are building stro rorki elationships with the UK and international travel trade. Here vou'll find a comprehensi
d v to allow vou to connect with and ¢ ppliers and make transport and tour arrangem

It also lists a host of attractions, special interest tours and places to eat out to inspire you and help plan your tours by area. Where listed it also include

) _— S T af Man i Teelem by beranit
those businesses that offer special group or com rates to the travel trade. = How the Isle of Man is on a mission to tempt g
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. Eating Out Transport
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) On-site parking O Accept coach parties 3 Disabled Accessibility
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DISCOVER THE ISLE OF MAN GROUP AND TRAVEL TRADE GUIDE
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CONSUMER NEW S AND UPDATES

EXTRAGORDIN. '

11 0CT 2023
Pt 3: What is Peter Hickman's greatest fear?

Tour Aceai: L G ofLiieg Aoy n the final part of this stomp on the of Man, Peter Hickman

— what 25 inte successt rt n i &y

Showhiz Money Travel

- a - MNews UK Travel Beach Holidays  City Breaks  Cruise News  Family He
'Enthusiastic volunteers' wanted to live on -

remote Manx island to count seals for annual
survey 10 OCT 2023 - -

BlBI|C| Pt 2: Peter Hickman on the mental preparation — m— - Y
GRANADA | ISLEORMAN | CALFOR MAN | ANIMALS | 3 Satiney b Augient 2025 st et RADIO ngpert 2, Peter Hickman and Dr Alex George discuss what prep: EXTRACORDINARY M

Bs Into 1t o

crash just the day before, the significance of th

BBC Travel Broadcasts with Andy Mossack

Pt 1: Peter Hickman in the Isle of Man

-time TT wir

§  'Where in the World is Andy Mossack?

‘e travel guides as The Travel Guru on The Late Show for BBC radio. I
ng out mysterious clues as to where | am and listeners are invited to n
Travel > News Travel eveal my location | get to talk a little about where | am and why I'm he

TWICE AS NICE The stunning “Big Girl’
double waterfall in British Isles that fans
call tropical

: o Former Love Island star Dr Alex George visits
The joys of the Isle of Man: This little

The old-fashioned island where you ‘never British sacrat of an iclanid offers Isle of Man to talk mental health

have to lock your car morale-lifting views, wild swimming...
With ‘Scottish’ glens, *Cornish’ beaches and “Yorkshire” moors, the Isle of Man is like a nd there's even been an outbreak Of

GRANADA | ISLEOFMAN | ISLEOFMANTT | (© Monday9 October 2023 at 1:30pm B Jublime @SUSTA]NABL‘E ZINC
Britain in miniature. So why do so few of us visit? = g rrr e "
fashionable cuisine

TRAVELANTERNATIONAL
[ - 1 )

_";"""'1.1 E"“" e « Mark Jones travels to the Irish Sea isle in search of a 'good dose of wellness'
« The Isle of Man tourism people have just unveiled a ‘Mindful Map’ of the island -
- READ MORE: Photos that show why Australia is the beach capital of the WORLD 2

MANX GIVING | A picture-perfect getaway The Ordinary Stories of our

or a heart-stopping TT race...the Isle

o R of Man is an untouched gem

-h!}?%_ . There is so much more to this island than two-wheeled fun and funny méi
380+ pieces of coverage
& over 5.2bn reach

Extraordinary Islanders




WORKING TOGETHER
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OUR AUDIENCES

TRADITIONAL
TRAVELLERS

~ Emptynesters and
retired couples that
like to take things at
a leisurely pace.

‘ EXPERIENCE
- SEEKERS

‘J Couples and
— friends that seek

_——

CURIOUS
EXPLORERS

Emptynesters and
older couples that
like to take
holidays off the

i beaten track.

e TP

.. hew experiences,
«# adventures and
, current trends.

FAMILY
ADVENTURERS

&% CONFERENCE &
' BIS. MEETINGS
Organisations
across UK and
@A Ireland wishing to
f@ bring conferences
to the Island.

'~ TRAVEL
s TRADE
- Niche and higher Families looking for
ol rate/value groups, Play-focused
developing these attractions, and active

i markets across pursuits for younger
Europe and USA. and older children.
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ACTIVATIEDS




STORIES COOPERATIVE DATA DIGITAL

ACTWaT

Y ON€E

Island Escapes wins award

What’s your story?

DESTINATION DAY

Success stories from our industry

How would you use information given to you?

Pictured: Rare baby Silvery Gibhon born at Isle of Man

wildlife park

Iy Giemma Brown

- [Clolecyelcn

y_of Pilates and his time at Knockaloe b

The birth of the endangered ape brings hope for the species

SERVICED
ACCOMMODATIONS

SELF-CATERING
ACCOMMODATIONS

UK VISITOR
INSIGHTS

VISIT ISLE OF MAN: 2021

In assaciation with:

Rare: tnsding] viio

ALL SERVICED .

OVER 15 ROOMS

LESS THAN 15 ROOMS
~  ALL SELF-CATERING
OVER 5 BEDSPACES

4 OR 5 BEDSPACES

.. UP TO 3 BEDSPACES

13%

33%

6%

36%

Which of the following activities have you taken partin during
the last year?

Visiting Glens, Plantations and/or Beaches

Walking the Raad ny Foillan
Guided Walks or Tours- q
Other walking_!!
Mountain Bikingm
Road {;ycling
Water based activities

Land based adventurous activities

Wildlife / Nature activities 419%

Visiting Museums or Heritage Sites m
Travelling on the Heritage Railways 41%

Theatre and music 44%
Arts and Crafts 22%

Otherindooractivities SRR

Spa day or wellness retreat m
Golf [ =

How digital are you?

b+ Online Booking

You are here; Supporting Your Business » Working Together > Cnline Booking

Online Booking

Online booking platforms can seem a little daunting and ‘ot expensive for some. However, once you've found and implemented one best suited to your
business, the benefits can be invaluable as they not only help with time management but can also improve the customer experfence. Our visitor insights
research in 2020 showed that 52% of people use online booking websites for their trips and our Product Audit research highlighted that unless your
product is bookable enline the digital consumer moves on and the opportunity is lost.

ISLAND ACCOMMODATION
SOCIAL MEDIA PRESENCE ANALYSIS

SOCIAL MEDIA PLATFORMS
YouTube
1.3%
Twitter )
17.4% 1

Facebook
A5G0

We conducted a
comprehensive analysis of
the social media presence of
Island-based accommodation
businesses.

Instagram
EiE



ACTIMATY ONE FEEDBACK

TABLE 1
What’s your story?

TABLE 2

How would you use information given to you?

TABLE 3

How digital are you?




ACTIVMATY TWO

Please rank the following in importance to you
(1 being most important, 3 being least
important)...

| need support to get more digitally focused e.g. with my website, booking system (or
introducing a system), becoming more active on social media to attract customers

| would like to get regular feedback on similar (anonymous) businesses to see how mine is
performing

| would like to contribute to the island’s ‘stories’ and would consider hosting a journalist, travel
writer, content creator or influencer



THANK YOU

You are part of our island’s
EXTRAORDINARY STORY



